
In this issue...

There’s a saying that states you can’t go home again, but don’t tell that 

to Charly Villacis. A resident of New York City, Charly was a Morinda IPC 

before leaving the company. However, he recently returned, and has 

even managed to reach Jade in 30 days.

So how does Charly feel about returning, especially given last year’s 

merger with New Age? Let’s find out from him in his own words:

“It has only been just over one month since I came back to be a part 

of the Morinda/New Age Family, and I can already clearly see that 

it’s been the best decision of my life. I have always felt extremely 

confident about sharing Tahitian Noni and other 

products from the company, because I know 

that I am sharing the best quality and value. 

Tahitian Noni is a true blessing for people’s 

lives all over the world, and who wouldn’t 

want to continuously share something this 

effective with everyone you come in contact 

with?  I can’t help but feel passionate about this 

mission, and it therefore never really feels like work to 
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develop a business with Morinda/New Age. Nothing in life 

has ever given me a sense of purpose as much as being a 

part of this wonderful company.

The fact that I made the best decision was just confirmed 

time and time again when I attended the Global Business 

Summit in New York City last month.  I truly felt that I had 

chosen to come back to the company at the most perfect 

time. With Morinda’s merger with New Age Beverages, 

everything has gotten much more interesting and attractive 

with the business opportunity. I truly love the new 

direction the company is going in. They have developed 

a very impressive team of scientists for their Research and 

Development Department. This will ensure that we keep 

studying and bringing to the marketplace the very best that 

nature has to offer humankind. This year, New Age brought 

CBD into the product line, which was very appealing for me. I 

had been wanting to try CBD for some time but was not sure 

which brand to buy. The choice became very clear when I 

saw that Morinda/New Age had created the gold standard in 

CBD products. This came of no surprise to me, because over 

the years I have always witnessed the company introduce 

products that are top of the line! 

I also very much appreciate the new incentives that are being 

offered to the IPCs.  There are new opportunities to earn 

trips and travel to different places throughout the world, and 

I absolutely love to travel and explore the world! By building 

my New Age business, I can see that I will always be able 

to satisfy my urge to travel. Because we are now a publicly 

traded company on NASDAQ , I also look forward to being 

awarded stock options as I progress in the leadership ranks. 

At the Global Business Summit, I had the privilege and honor 

of meeting and conversing with our new CEO, Brent Willis. I 

was immediately able to recognize that he is a true person of 

vision. He gave me the impression of having a strong sense 

of business and competitiveness that is needed to take the 

company to new levels. At the same time, he is extremely 

friendly and relatable to the IPCs. As a businessperson, it is 

very important for me to be impressed with the CEO of a 

company, and I found it extremely easy to be impressed with 

Mr. Willis.  

Morinda/New Age has always offered people like myself a 

real opportunity with what I consider to be the fairest and 

most lucrative compensation plan in the network marketing 

industry.  Now with the presence of New Age and our CEO 

Brent Willis at the helm of the ship, I feel more secure and 

excited than ever about my future.  I hope to bring as many 

people as possible along with me for the ride!”



As part of the incentive to have 117 Global Business Summit recap meetings 
in 60 days, Senior Director of Global Expansion Jason Sheen held a meeting 
in Tahiti on September 13. There were 85 people in attendance, learning all 
about the new initiatives announced at GBS in New York.  There were also 
two additional meetings the following day.

All of the meetings were said to be very productive, and IPCs were 
very happy about the trainings and information that was shared. IPCs in 
attendance also shared their Noni + Collagen testimonials. Noni + Collagen 
launched in Tahiti a few months ago, and has already become one of the 
region’s bestselling products.

IPCS SET SAIL ON 
NORDIC CRUISE

LARGE IPC GATHERING IN TAHITI 
FULL OF ENTHUSIASM

For the second consecutive 
year, IPCs from the Nordic 
countries hit the open ocean 
for the Nordic Kickoff Cruise. 
A total of 50 IPCs participated, 
sailing from Sweden to Estonia. 
Aboard the ship, they took 
part in trainings and business 
planning, enjoyed socializing 
and great food, and of course, 
had a lot of fun. Many of the 
IPCs returned home with the 
recently launched TeMana 
Silk CC Cream and AA Serum. 
Following the cruise, the IPCs 
were said to be ready to take 
on the world!



• Since launching at the beginning of the year in the 
Netherlands, TeMana Noni + Collagen sales have been 
steadily increasing

• Noni + Collagen has just launched in Finland

• The Norwegian office just reopened following a remodel, 
and held a celebration with more than 50 IPCs in 
attendance

• Ching-Chih Hao just became a TeMana Brand Area 
Developer, the second in Taiwan this year

• TeMana spokesperson Jackie Lee was just featured on the 
Taiwanese website SETN.com

• A total of 26 IPCs in Taiwan have qualified for Morinda 
University in Japan next month

• The 14-Day TeMana Challenge recently ended in Japan, 
with a completion rate of 85% and a total of 352 IPCs 
receiving the $75 sponsoring system bonus

• The Southeast Asia region is ahead 118% over last year, 
with Indonesia (145%), Malaysia (107%) and Vietnam (109%) 
all seeing growth

Spotlight  
Around the World

Around the world incredible things are going 
on with Morinda. Here’s a quick rundown of 
several of the exciting things.


